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Abstract

The objectives of this study are to examine brand awareness of University of the Thai
Chamber of Commerce (UTCC) and in particular, the brand awareness of University of the Thai
Chamber of Commerce perceived as a result of watching “The Family Business” TV Show. The
study takes a quantitative method approach: through a survey of 140 students from UTCC. The
results indicate that most of the students have very high brand perception of UTCC. After
watching “The Family Business” TV Show: the student responses to the questions regarding the
attention from TV Show are at high levels average 4.05 and responses to the questions regarding
the brand of UTCC are at highest levels Average 4.23. It is recommended to increase a way for
brand communications in other forms and should consider the appropriateness of brand
communication through TV show.

Keywords: Brand awareness, University of the Thai Chamber of Commerce, TV show
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